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PRESS RELEASE

CREMONINI GROUP: Marco di Molfetta is the new CEO of Moto S.p.A.

Marco di Molfetta has been appointed as Chief Executive Officer of Moto S.p.A., the Cremonini
Group company active in the motorway catering sector.

The new CEO will work alongside the Chairman Valentino Fabbian and Vice Chairman Paolo
Prota Giurleo and will have the task of further strengthening Cremonini’'s presence in motorway
catering. The Castelvetro Group has recently acquired complete control of Moto S.p.A., the
second operator in the Italian market in this sector.

Molfetta, who is 55 years old and Milanese, was Managing Director of Fashion District Italia
from 2003 until recently. That company has established and manages Factory Outlets in Italy
with three Centres located in Rome, Mantova and Molfetta.

He previously held the role of Managing Director of Metropolis S.p.A., a property management
company of the FS Group, with the task of reorganising the corporate structure and setting in
motion the disposal of non-strategic property assets.

Amongst other appointments he was also General Manager of the SITUR Group and served in
numerous management roles within the Montedison Group.

Moto S.p.A manages 31 motorway catering areas and achieved revenues of approximately
110.6 million euros in 2005 (+45% with respect to 2004), 65.4 million of which derived from the
catering business and 45.2 million euros from “oil” sales.

Cremonini, with over 7,200 employees, is one of the most important food groups in Europe and
operates in three business sectors: production, distribution and catering.

The Group, which had total revenues of 2,128.9 million euros in 2005, is the absolute leader in
Italy in the production of beef and meat-based transformed products (Montana) and the
marketing and distribution of food products (Marr) to the food service sector. It also has a
significant presence in the catering sector and, in particular, the leadership in Italy in on-board
train and railway stations catering (Chef Express). Finally the Group is in 2nd place in the Italian
motorway catering market (Moto).
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